Edenred

For an easier life

refers to the red ball that identifies the products successfully developed by the Company for nearly 50
years. It also means “network” in Spanish, signifying the ties that bind private and public sector

customers, employees, citizens, affiliates and government authorities.

The corporate brand’s new logo is comprised of different components that give it a distinctive identity: the
red ball, symbolizing the different products and services; the name’s initial letter to create a sense of
community; a sphere, denoting the company’s global presence; and a square, whose contemporary

styling and shape recall today’s social networks.

Because Edenred’s products enable users to have lunch, buy gifts, pay for
Edenred childcare services, manage business expenses or take a vacation, the new
W ror an easier life brand has chosen a baseline that puts the emphasis on day-to-day well-being

and simplicity: “For an easier life”.

“The Edenred brand is people-focused, friendly, optimistic and innovative,” added Eliane Rouyer-
Chevalier, Edenred’s Executive Vice President, Corporate and Financial Communications. “It will project

our image and build awareness of the Company in all of our current and future host countries.”
Edenred IN INDIA

Commenting on the launch of the new corporate identity, Sandeep Banerjee, MD & CEO - Edenred India,
said, “The company has established strong fundamentals in India over the past 13 years. Through
strategic acquisitions and organic growth we are today the foremost organization in India in the work-life
benefits and rewards and loyalty space. We intend to leverage this corporate restructuring to further
underline our commitment in developing this market in India, essentially focusing on the corporate and
public benefit sectors.. We aim to rapidly grow our operations in India by focusing on our strategic levers
of growth”

Aimed at leveraging the growth opportunities in India, Edenred will focus on strong organic growth,
potential partnerships and strategic alliances, diversified delivery platforms, service quality and innovating
through new products and services. Besides this, public benefits and local development will continue to
be a thrust area for Edenred in India, straddling the public social programs space in areas of food,
education and health. With more than 500 employees across 14 branch locations, Edenred aims to
leverage the new corporate identity and renewed growth focus to significantly grow its issue volume in

India.
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A broad-based launch

Deployed in 40 countries, the Edenred launch comprises three components:

Special events . On Monday, June 7, a premiere was held to announce the Company’s new name to its
6,000 employees. On June 8, 40 giant red balls will serve as a backdrop for the brand’s public unveiling.
A large number of fun-filled events will be held around the world for Edenred partners. In Paris, the new
identity will be presented on the Esplanade de la Défense, Europe’s leading business district, to
demonstrate the Company’s commitment to delivering well-being and motivation to the business and

social communities.

An online and offline advertising campaign , with visuals highlighting the red ball theme worldwide.
Targeting opinion leaders, the campaign uses teasers to reveal the new name and showcases the day-to-

day contact between Edenred and its stakeholders.

Print media campaign released in France

A marketing campaign that will leverage the rollout’s “special event” aspect to generate buzz about the
brand on the Internet. A teaser website (www.enjoyredexperience.com) went online on June 4, featuring
the giant red balls. On June 9, the site will display pictures and videos of Edenred events held around the
world. As the same time, Facebook, Flickr, YouTube, Orkut and other leading social networks and media

hubs will gradually and simultaneously provide coverage of the new identity’s unveiling.

At the Annual and Extraordinary Shareholders’ Meeting on June 29, 2010, Accor SA shareholders will

vote on the proposed demerger. Trading in Edenred shares is scheduled to begin on the NYSE



